5
engage

Level-setting Packaging Sustainability Goals
Tristanne Davis

Senior Manager
SPC, GreenBlue







P&G Brands Including Pampers and Herbal Essences Announce Further commitments from Sainsbury’s on plastics reduction

Responsible Consumption Goals
Emily Holbrook n

Press Release: Sainsbury's

f u B m Sainsbury’s first UK supermarket to remove plastic bags for loose fruit, vegetables and bakery items
from all stores, offering paper and re-usable bags made from recycled materials

Kohl’s Announces 2025 Sustainability Goals

U n i Iever An nou nces N ew D ra Stic Posted by SGB Media ’\pparel Updates, Footwear, SGB Updates,

Packaging Reduction Goals One year into its merger, KDP sets
By 2025, Unilever will collect and process more plastic packaging than it freSh sustain ability goa's

sells.  BeautyPackaging staff 4(1007.19 )
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Molson Coors Brews Up Its Own Packaging
Commitment, Reaches for Hefty Goal by 2025

AUGUST 14, 2019 BY JENNIFER HERMES
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JA\ IS commitment to
work towards achileving a
specific sustainability
outcome




Activating Your Packaging Sustainability Goals

Key Stakeholders

Trends & Drivers Your Goal
What drives the need for

the goal?

\ Solutions




@ Address the impact of packaging on
human health and the environment

@ Respond to changing consumer and
Investor preference

@ Manage reputational risks

@ GCet ahead of regulation
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The
Great
Acceleration
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The planetary boundaries
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of the world'’s
connect their corporate
responsibility to the Global Goals.
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[ PACKAGING
Is one part, but itis
an important part
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Address the impact of packaging on
human health and the environment

Manage reputational risks

GCet ahead of regulation



"~ 75%

of Millennials are
willing to pay extra for
sustainable offerings
with packaging as a
purchasing driver

Nielsen 2015; A.T&
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MIT Sloan
Consulting Grot

ICOME

ement' Review and The Boston

2016

75%

of investors said
sustainability performance
was important for
iInvestment and leads to
improved revenues




@ Address the impact of packaging on
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Investor preference

@ GCet ahead of regulation






Are we |losing
our social
license?




Goals serve to BLASTICS

demonstrate
commitment to
sustainable -
packaging C&oﬁﬂiﬁ““’y

PlasticsEurope
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“Zero net deforestation by 2020



New Plastics Economy
Global Commitment

Eliminate problematic or unnecessary plastic packaging and move from
single-use to reuse packaging models

Innovate to ensure 100% of plastic packaging can be easily and safely reused,
recycled, or composted by 2025

Circulate the plastic produced, by significantly increasing the amounts of
plastics reused or recycled and made into new packaging or products



https://www.ellenmacarthurfoundation.org/news/spring-2019-report
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PIasticsEurope

Associotion of Plastics Manufacturers

*Reach 60% reuse and recycling of
plastics packaging by 2030 and
100% re-use, recycling and/or
recovery of all plastics by 2040."



@ Address the impact of packaging on
human health and the environment

@ Respond to changing consumer and
Investor preference

@ Manage reputational risks
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Example Regulator ° on specific single-use plastic
P J y products in 27 countries and sub-

Frameworks nationally.

® on plastic bagsin 27+
countries and sub-nationally

° for recycling
or other policies in 51 countries and
sub-nationally

° in 63
countries and sub-nationally

° in the EU

° via the Basel

Convention

UN, 2018
Environmental Packaging International, 2019



