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A global movement of
conscious consumers and
businesses going PlasticNeutral

rePurpose

www.repurpose.global
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Meanwhile, millions of
consumers and businesses
worldwide are searching for
convenient and convincing
options to take action and fight
climate change.




plastic
neutral

In response, we created the world’s
first PlasticNeutral platform

We help consumers, workplaces, and
brands worldwide go PlasticNeutral
by measuring, reducing, and
offsetting their unique footprint

1 PlasticNeutral individuals 3 PlasticNeutral Products

2 Everyday PlasticNeutral 4 PlasticNeutral workplaces



Meet Elizabeth - a supervisor at Saahas Zero Waste. Backed by training
and welfare benefits, she was able to double her income.

“Whenever waste enters my facility, be it 2 or 5 tons, | have to clear it
within 3 days. Framing this as a challenge helps me! | am always fighting
with waste in my job!”



0 Go PlasticNeutral as an individual to take easy,

engaging and affordable climate action

® Measure your unique plastic footprint 01 BEVERAGES
E Which of the following beverages do you normally consume?
I n 3 m i n utes’ O u r i nte ra Ctive Ca | C u Iato r ta kes Consider a typical week and account for circumstances like travels and festive seasons. saohas Zero Waste
into account your lifestyle to help you estimate 9 =] % ? o e ey e e v
yo ur p ersona I p I a St i C fo Ot p ri nt . Bottled Water Coffee / Tea Bottled juices Fressl:\‘ i\:;lc;:nd Energy drinks peoducts in process deiven by daca and technology.
- Website

0 Offset your plastic waste at $3-5/month =

In total, how many such beverages containing plastic packaging do you purchase each

For every $0.25, a vetted project of your choice Y i
will recycle a pound of plastic otherwise . ] E‘SE

landfilled or flushed into oceans.

| Your plastic footprini 524
® Get personalized green living tips is

HERE ARE A FEW LAST QUESTIONS TO BECOME #PIASTICNEUTRAL

Receive personalized and localized tips & tricks
straight to your inbox that help you live greener.

NAME  Tanushri No preference - rePurpose allocates for you bas)

We curate brands, eco-living content, and local pe——
events based on your consumption patterns. - CRERSSES — o

founders




a Everyday PlasticNeutral - pioneering experiences that

embed climate neutrality into consumers’ daily lives

@ REPURPOSE GLOBAL l_r‘:i]c(_\

India’s first PlasticNeutral

v §f delivery s

Point-of-Sale PlasticNeutral integrations

1. Enable customers to add a few cents during checkout to offset plastic in their purchase

& Samosa
/

2. Fund the recycling of an equivalent amount of low-value plastic Selecta deliverysid 3;723;; " 0@ ny\\
s &= (0%
3. Engage your audience with micro-sites, social media creatives & impact stories A
Minimum 1 hour from o o b Tt
now ° ®
Delivery Charges : ¥T5 Create genuine impact ot the click of a button
v Add $0.25 to make your order #PlasticNeutral —y es=s=»

I am ok for early deliv

32’ BAcos

Bill Details
- B
~§ - R Items Total T 29
Delivery Charges 5
Add ¥ 1to make this Purchase Plastic Neutral Remove E &
To Pay T35

Delivery Address

Food Delivery
Meal Prep Kits

Groceries Online shopping Hotels and Flights



e PlasticNeutral Products: offset the unique plastic footprint

in your products and build a reduction roadmap

TeaBox — Premium Teas

We identify the volume of plastic in
each SKU / product line as determined
by your scope

Auric — Herbal Drinks

For every unique item sold, rePurpose
will save an equivalent volume of low-
value plastic

ReFILLABLE REFILLABLE

(UNDRY Wiksk {UNDRY RIY
iy ‘
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Create a roadmap to reduce plasticin
your supply chain, and the usage of
virgin plastic in two to five years

Toys, electronics,

MyGreenfFills — Laundry detergents and more

@ rePurpose | A global movement of conscious consumers, workplaces, and brands going #PlasticNeutral | 11



The Future

Creating the world’s first plastic crediting platform

Plastic Producers

- Consumer brands

- Manufacturers

- Public institutions
- Non-profits

- Workplaces

- Consumers

Finance and

guidance

Plastic

credits

Material alternatives

and innovations
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Waste management

reverse logistics

Closed loop

systems

L

Alternative

recovery efforts

Improved spending effectiveness

- Activate new funding sources

~ Simplify impact evaluation

- Catalyze new innovations

- Strengthen diversion infrastructure

Formalize livelihoods for millions

rePurpose

A global movement of conscious consumers, workplaces, and brands going #PlasticNeutral
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Reduce waste
Revive lives
Restore balance

UNIVERSITY 0f PENNSYLVANIA UNIVERSITY 0f PENNSYLVANIA
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Truus Huisman Mathew Jose Peter Fader Gaurav Gupta heR" : PREVENT
CCO IKEA Foundation, CEO Paperman, circular ~ Frances and Pei-Yuan Chia Asia Director at Dalberg Paitx Aaice

ex-VP Sustainable economy Professor of Marketing, Advisors, global social ’
Business Unilever movement & incubator Wharton School impact consultancy
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